
The Online Secrets of Top Performing Agents 
“What	
  Online	
  Top	
  Producers	
  know	
  that	
  you	
  should.”	
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Consumer 
Technology 

Economy 

Your PROFESSION is CHANGING. 



WITH you or WITHOUT you. 



These Changes EFFECT how you do business. 



Consumer Trends for 2013 



Technology is making MARKETING HARDER. 



Technology is making MARKETING HARDER. 
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W
hat Influences your C

onsum
ers 

40%	
  

28%	
  

19%	
  

8%	
  

5%	
  

Friends	
  and	
  family	
  40%	
  

Professional	
  reviews	
  on	
  websites,	
  or	
  
newspapers	
  28%	
  

Reviews	
  from	
  people	
  like	
  you	
  on	
  websites	
  
19%	
  

What	
  the	
  company	
  says	
  about	
  itself	
  8%	
  

AdverDsing	
  or	
  promoDonal	
  features	
  5%	
  

The	
  #1	
  Advancing	
  Consumer	
  Trend	
  is	
  TRUST	
  

87%	
  47%	
  



W
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ers 

YOU	
  are	
  geNng	
  GOOGLED	
  



W
hat Influences your C

onsum
ers 

Are	
  YOU	
  losing	
  Business…	
  and	
  don’t	
  know	
  it?	
  



W
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This	
  is	
  LEGITIMATE	
  



W
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virtualresults.net/authorship	
  



W
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ers 

Google Adwords 



#2 Emerging Trend in Consumers-Social 



“In R
eal Life” IRL 

“In Real Life” 



This IS
 R

E
A

L LIFE
 



“Social Media is not a movement 
society is growing out of… It is a 
movement that society is growing 
into.”  
 

C
onsum

ers are S
ocial 





…Because you can search the conversations 



#3 Emerging Trend…  Shorter Attention span 



Political Sound Bites




1968 Presidential Election= 48 seconds



1990 CBS policy-No Bite less than 30 
seconds



2012 Average Sound Bite= 7.9 seconds
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Home	
  Ownership	
  DuraDon	
  

Home	
  Ownership	
  
DuraGon	
  

#4	
  Consumer	
  Trend-­‐	
  Home	
  Cycle	
  is	
  LONGER	
  



So	
  YOU	
  must	
  create	
  a	
  bigger	
  sphere…	
  



Step One:  Create Lists 



Step Two:  Create Community 













Get SOCIAL within your community 
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Radio,	
  38	
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  years	
  

Internet,	
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iPod,	
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Facebook	
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  months	
  

Google	
  plus	
  	
  88	
  days	
  

Your C
onsum

er A
dopts…

Fast


#5	
  Consumer	
  Trend-­‐They	
  are	
  AdopDng	
  Technology…Fast	
  



W
hat Influences your C

onsum
ers 

iPhone5 

#6	
  Consumer	
  Trend-­‐They	
  CARE	
  that	
  you	
  are	
  Tech	
  Savvy	
  





Stop Stressing about 
your INBOX when you 
are away 
	
  

•  Follow a Person 
•  Follow a Topic 
•  Todays Meetings 





Sign up for the 
NEW Realtor.COM 
app 



Your C
onsum

er has E
xpectation 

New	
  Jersey	
  Homes	
  for	
  Sale	
  

#7	
  INTERNET	
  Consumer	
  Trend-­‐ExpectaDons	
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ATTE
R

S
 

They CARE about finding a HOUSE 



Conversion is MEETING Consumer needs 

H
ere are your R

O
LE

 M
odels 



SM

Your W
ebsite m

ight be 
B

ad if…
 





They CARE about finding a HOUSE…Easily 



Two GOLDEN RULES of Websites 
 

Use an INTERNET MARKETING 
company. 
 
 
Your Site is an ASSET.  OWN IT. 



Technology Dependent 

Consumers Have Become… 



Inform
ation O

verload 



C
onvenience O

verload 



C
onvenience O

verload 



So what else can we do? 



Learn to Leverage 

A
rchim

edes P
rinciple 



Why do something for one? That you can do for many… 

A
rchim

edes P
rinciple 



SM



Create G
ood W

ill PU
B

LICLY





INFLUENCE.


So	
  what	
  is	
  the	
  GOAL	
  of	
  being	
  Social?	
  



H
ow

 does this happen?




But, I am SO BEHIND… 



Traffic 



•  SEO (Organic Ranking) 
•  PPC (Google Adwords) 
•  SOCIAL MEDIA 
•  CraigsList Advertising 
•  Display Advertising 
•  Google Remarketing 
•  Guest Blogging 
•  Content, Content, Content 
 

Traffic 
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•  SOCIAL MEDIA 
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•  Display Advertising 
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Traffic 



W
hat is Traffic W

orth? 

What	
  is	
  Traffic	
  Worth?	
  



ROI 
Return on Investment 

A
dvantage: A

gent 



W
hat is Traffic W

orth? 

Once you know what traffic is WORTH? 

Facebook Custom Audiences 



Now, Create a Content Strategy 
•  Buy it 
•  Write it 
•  Video it 
•  Snap it 
•  Just DO IT 
 
 



Set up Google Alerts 





Check your SENT box 



Take Pictures from your phone 



But WAIT JIM, Where do I find the time? 



But WAIT JIM, Where do I find the time? 



But WAIT JIM, Where do I find the time? 

SocialBA!	
  Socialba!	
  



#8	
  Consumer	
  Trend-­‐Live	
  Chat	
  



The C
are about Follow

 up 

We are NOT in the Information 
Business…  We are in the CAR 

RIDE Business


Hi John,   I can see that you are really narrowing 
down your Search to Boca Raton Villas…  I know a 
great home that might just be perfect for you…  
Would Saturday or Sunday work? 
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W
ho is in your S

phere? 



W
ho is in your S

phere? 
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M
edia has Flaw

s 



P
ersonal P

act 

Personal 
Pact 



Move  
Off-Line 
Sphere 

On-Line 



They w
ill tell you how

 to retain 



Creates a 
Memory 

	
  
Memorializes  
Relationships 
	
  

Creates 
Differentiation 

	
  

www.sendoutcards.com/virtualresults 



InkCards 
Create greeting cards from your 
without a trip to the store (or even a 
stamp!).  
 
Add your photos, special notes, 
and other personal touches.  



1.  Make it extremely important  
2.  Do One thing at a time  
3.  Do it EVERY day 
4.  Do it early in the day 

Internet Marketing is NOT difficult but it does 
take effort..  YOU MUST… 



But wait, there is more! 
http://wired4successwebinars.com 



THANK YOU  
FOR ATTENDING TODAY! 
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Jim Marks 

jimmarks@virtualresults.net	
  
888-­‐997-­‐RESULTS	
  
Twider:	
  @jimmarks	
  


